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1. ABOUT THIS REPORT

ShiFang Holding Limited and its subsidiaries (collectively
the Group )is pleased to present this Environmental,
Social and Governance Report (this + ReportN). This
Report, which was prepared in accordance with the
Environmental, Social and Governance Reporting Guide
contained in Appendi x 27 to the Rules Governing the
Listing of Securities on the Stock Exchange of Hong
Kong Limited (the

Listing Rules ), sets out

information regarding the period from 1 January to 31
December 2018. The Governance Section was covered

in the 2018 Annual Report.

The Scope of this Report is identified through the
Group N s operational activities , which resulted in various
types of emissions and use of resources. Operational
boundary also determines the scope of accounting and
reporting for the group N s indirect emissions. Facilities
excluded from this Report and the reason of exclusion
can be found in Appendix 1. The relevant data of this
report are limited to certain environmental and social
key performance indicators. The Group will continuously
improve and expand on the scope of data collection and

its system.

You are welcomed to read this Report and fax your

feedbacks to 22853900 for us to improve our

environmental, social and governanace work.

For further information, please visit the Group s

website at www.shifangholding.com
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2. STAKEHOLDERS'COMM UNICATION AND

EXPECTATIONS

The Group places high value on communication with
stakeholders and gives prominence to their
expectations of the Group in terms of environmental
protection and social responsibilities. Through several
channels, including communication, meetings and
seminars, the Group maintains active and open
dialogue with the stakeholders to come up to their
expectations and demands, and enhance their
understanding of and participation in the Group s
business decision-making in the hope of striking a
balance between the expectations, opinions and goals
of different parties, as well as protec ting their best

collective interest in a mutually conducive way.
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2.1 Stakeholders  Participation Channels & Expectations and Demands

Stakeholders Participation Channels Expectations and Demands
Shareholders/Investors § General meetings § Financial results
/
§ Annual reports § Sustainable business development
§ Direct communications § Social investment and contributions
§ Group website § Company transparency
Clients § Client events § Effective media integra tion and

comprehensive marketing service

§ Customer service
§ Protection and management on

customer information
§ Daily communication

§ Integrity and business behaviors

Employees § Training programmes § Careerdevelopment
8§ Work -life -balance activities § Health and safety
§ Charitable events 8§ Remuneration and benefits
8§ Regular performance appraisals 8§ Sustainable development

§ Frequent meetings & Mutual trust and transparency




2.1 Stakeholders  Participation Channels & Expectations and Demands (Cont d)

()

Stakeholders Participation Channels Expectations and Demands

Governing/ § Direct communication 8§ Policies adherences
Regulatory authorities

/
§ Compliance management § Businessdevelopment strategies

§ Meetings 8§ Local policies and actual practices

§ Commercial ethics

§ Community engagement

Suppliers §  Site visits and assessment 8§ Corporate reputation
§ Close communication 8 Product quality
§ Order/ contr act execution 8 Environmental responsibility
/
Communities § Donation and support to the § Social contribution
community

8§ Environmental responsibility
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3. ENVIORNMENT

The Group complies with all relevant environmental
laws and regulations. It improves the environment while
reducing costs by pressing for saving resources
amongst all employees. To show its green
commitment, the Group makes every effort to employ
various measures such as using energy -saving and low -
consumption techniques and products as well as high -

efficiency and power -saving lightings.
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The Group provides integrated printing services to
newspaper partners with its printing plant in Fuzhou,
China. Almost 90% of the total carbon emissions
(mainly indirect emission) stemmed from the methane
gas emissions generated from the landfill based on the
assumed paper disposal from both our Group and our
readers. To mitigate its carbon emission, the Group has
introduced several policies including to reduce the
frequency of activities that will lead to direct emission,
as well as to improve energy efficiency at the

workplace.

The Group carries on its stringent control of the
printing quality of its publications, uses advanced
technigues and clean processes, and keeps solid waste
to a minimum in the hope of taking up the duty to
safeguard the environment and staff health. By making
pollution control plans and related measures to
minimize the impacts on the environment, the Group
uses its best effort to reduce printing waste such as ink
and substrates. Instead of burning right away, paper
oiled or inked, spoilage, discarded book covers, off-
cuts, fragments and tailings resulting from the printing
and binding processes are collected and delivered to

paper mills for recycling.
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The printing plant emits exhaust gas through its

mechanical ventilation system. To emit such exhaust gas A

¢

when the ventilation system is off, smoke vents and vent

hoods have been installed.

Dust collectors with cloth dust bags have been installed

at locations where dust is produced in the printing

p>N

plant.

Water consumption of the Group was 5,296.10mb in 5,296.10
2018 see Appendix 2. The printing plant treats [ 2]
industrial and domestic wastewater separately. An

b
¢

industrial wastewater treatment system that can clean

¢

up ink has been added to the plant so as to maximize

b0

water recycling. To foster employees N good habit,
"Water Saving" labels were sticker on the appropriate

area.

Noise from printing mainly comes from the operation

of machines and equipment, such as printing machines,

b

air compressors, drying machines and various molding

machines, during the printing process. To prevent

adverse impacts of noise on the employees (e.g. I

damages to the hearing, central nervous, cardiovascular NJA
and digestive systems), the Group has provided ‘

earplugs and earflaps to its workers.



3.2 Use of Resources

Implementing green concepts and protecting the
natural ecosystem are part and parcel of corporate
social responsibilities. Over the years, the Group has
strived to carry out energy -saving, low-consumption,
sustainable and environmental - protection
management principles. It actively identifies and makes
use of high -performance equipment and streamlines
operating procedures with the aim of reducing fuel,
electricity and water consumption and improving

resource utilization rate.

3.2.1 Green Offices

The Group zealously applies environmental -friendly
materials to renovate its offices. Energy-saving acts were
taken during daily operation, including cutting
electricity consumption by using LED lightings in its
offices which has better energy efficiency and lifespan
than fluorescent tubes. As the total gross floor area of
the Group accounts to more than 4,400m? the amount
of energy conserved is believed to be substantial across
the years. The Group also endeavors to reduce energy
usage from other electrical appliances, including
computers, printers, and paper shredders. When these
appliances are not in used, they will switch to t sleep
mode N or } energy saving mode N automatically to
consume minimal energy, lighting equipment will be put

on where necessary.
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3.2.1 Green Offices (Cont d)

In the Hong Kong office, the central air conditioning
system will be turned off at 7 p.m. every night to
conserve energy. Green pot plants are placed in the
offices to purify indoor air and create a livelier working

environment.

The Group also makes the change to a paperless office
by using video conferences and emails to cut back on

the use of paper and other office consumables while
making less business travel. Printing on both sides of the
paper and in black and white are encouraged in order to

save toner and reducing carbon emission.

Apart from limiting the paper waste, the Group is also
devoted toWizing its production of electronic
waste, which is hazardous and environmentally harmful.
Most of the office operations of the Group joined an
electronic waste recycling scheme that collects used and
impaired electronic goods for recycling in the reporting
period. Adopting this responsible disposal means to
discard such hazardous waste, negative impact that the

Group imposes on the environment is greatly reduced.
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The annual electricity consumption of the group was
340,893.80 kWh; consumed paper was 559.84 tonnes
; used 2.99 tonnes of ink, and plastic packaging
consumption was 1,240 kgs. The Group has
business plans to strengthen its digital media
distribution platform by recruiting staff talented in
mobile and Internet technologies and continuing
investments in research and development in new
media advertising resulting with effectively use of

paper.

In the reporting period, the Group recycled waste of
hazardous and non-hazardous : waste of paper 35
tonnes; 3.3 tonnes of ink, and a total of 111 pcs of
plastic bucket; metal bucket; ink cartridge and coffee

capsule see Appendix 2.
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4. SOCIETY
4.1 Employment and Labour Regulations 4.1
4.1.1 Employment 4.1.1

The Group has formulated a comprehensive set of
human resources policy setting out the details about,

amongst other matters, remuneration, recruitment,

p X

dismissal, promotion, leave, training and benefits. It

¢

complies with the Labour Law of China, labour
legislation of Hong Kong and the employment
regulations of the jurisdictions where the Group
operates to protect the interests of the employees
2018 12 31 A

As at 31 December 2018, the Group had 236 236 A S

employees , with details as follows:

Employment Status B Full-time

Part-time
Gender m Female

62.™ Male
0
Age Group m e
39% 41% 81-40
x*41
Region B HongKong

98.3% Mainland China




Effective occupational health and safety management is
crucial to the well-being of employees and the long -
term development of the Group. In this regard, the
Group defines, evaluates, prevents, eliminates and
manages all the potential hazards at the workplace in a
systematic manner and aims to create a zero-accident
working environment. The Group provides guidance
and supervision regarding the safe operations of its
subsidiaries in accordance with the relevant laws and
industry standards on occupational health and safety.
Internal management systems are established and staff
handbook and safety guides are prepared in order to
increase employees' awareness of occupational safety
and health.

During the reporting period, no material accident
resulting in fatality or permanent disability has
occurred and no work related injured case was

reported. The rate of loss of working days (based on

the total number of working days of the Group) due

to general work -related injuries was 0%.

For example, the Group adopted certain
occupational health and safety measures regardin g

the operations in Hong Kong are as follows:
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f Holding trainings and work demonstrations for

8

employees in Hong Kong in accordance with the
Guidance Notes on Manual Handling Operations
published by the Occupational Safety and Health
Branch of the Labour Department in Hong Kong,
so as to ensure the safety of the employees who

perform manual work.

Preparing the Code on Use of Computer Monitor
Screen to deal with the occupational health issues

arisen from the prolonged use of computers in
Hong Kong. There are designated staffs who are in
charge of evaluating the workplace of the
employees to identify ways to improve work

performance and enhance efficiency.

Arranging employees to participate in the fire drills
carried out by the property management
companies of the buildings where the Company

s offices are located and ensuring that they are
aware of the emergency procedures as well as the
proper use of personal protective equipment and
rescue facility, so as to increase their safety
awareness, raise their vigilance and allow them to
familiarize themselves with the contingency plans
in case of emergencies such as fire and power

failure.
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The Group places a great deal of importance on the
career development and training of its staff and
recognizes the value of human resources in the success
of the Group. For years, both internal and external
training programmes are provided to foster and develop
its staff. With a view to improving the overall
performance and professionalism of the employees, the
Group has formulated and implemented a management
system and handbook for employee training. For
example, it has developed an internal training
programme  organized by Human Resources and
Administrative  Department which covers topics on
induction procedures, corporate policies, departmental
job specifications, work procedures, service etiquette,
professional skills training. Employees are also required
to attend internal seminars on the user guide to the
Internet and company email accounts, internet security
awareness and handling confidential information of the
corporation  held by the Information Technology
Department. The objectives of the programme are to
ensure its staff have a sound understanding of the
Group and its requirements on staff, and at length to

enhance their work efficiency and service standard.

¢

>

b0

¢

p>

¢

>



4.1.3 Development and Training (Cont d)

Besides, employees are encouraged to take part in
continuous education programmes to further upgrade
their capabilities, skills, knowledge and professionalism.
During the year, Hong Kong office provided employees
of different ranks with various external training
programmes, including seminars on Environmental,
Social and Governance Report, HR Strategic Planning on

Employee Benefits, and Company Secretary courses etc.

Staffmembers are participatinginthe internal training seminar.

4.1.3
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Through giving different kinds of trainings, fostering
employees’  specialty, and providing competitive
benefits, resulting with the enhancement of the sense of
belonging to the Group. As at 31 December 2018, the
turnover rate of the Group kept at around 2%.

The Group keeps abreast of employment news and
information and strictly adheres to the laws relating to
equal employment opportunity and prohibi tion of child
labour and forced labour in different regions. During the
reporting period, there was without any non-compliance
related to the employment of child labour and forced
labour issue.

2018 12 31 A
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The Group established policies and procedures for
procurement to ensure that all departments observe
and follow. The Group has also set up a stock-taking
system which allows staff to review the inventory before
procurement so as to enhance operation efficiency and

better utilize the warehousing capacity.

The basic criteria for supplier selection are:
§ Competitive pricing
§ Product or service quality and reliability

§ Ability to fulfill the requirements and/or
specifications of the users

§ Ability to meet the technological requirements and
pass the evaluation of the respective departments

§ Compatibility with the system in use
§ Service standard

§ Credit terms and discount

§ Delivery on-time

§ After-sales service and support

§ Supplier's track record with the Company

b0
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The staff who in charge of procurement must comply
with the procurement policy when purchasing goods.
It shall act as for the best rights and interests of the
Group when handling corporate affairs to avoid any
actual or potential conflict of interests. They also have
the responsibility to report to the Group in writing any
potential conflict of interests, personal or financial, that
may arise from business deals or agreements. If any
concealment is discovered, the Human Resources and
Administration Department must be notified and all

reports will be kept strictly confidential.

The Group is not only committed to providing quality
services and solutions to customers, but also ensure
customers could enjoy the use of safe and reliable
products. While the establishment of specific policies
and compliance with the quality control workflow, the
Group ensures the products meet the requirement s
and the relevant health and safety, advertisement,
intellectual property and privacy laws and regulations.
During the reporting period, there were no known
cases of non-compliance with the above laws and

regulations.

The Group pioneered the idea of t integrated
operation N in product operation by applying a multi -
media advertising approach. Advertising packages will
involve the use of newspapers, magazines, journals and
the Internet so as to create added values for
advertisers. The model of integrated ope ration, which
focuses on the centralized co-ordination of multi-
regional advertising, editing, distribution, planning,
marketing and media business, together with the
Group's unique system of advertisement monitoring

system, maximizes the effectiveness of the operation.
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Sale of the Group's advertising services takes the form

of direct sales to advertisers in various sectors. To

better serve the needs and requirements of clients, the

Group has set up local branches and sales teams in

every city where the Group operates as well as

designated marketing teams for different sectors. These
branches and teams are centrally managed by the
headquarters.

To newspaper partners with which the Group enters into
comprehensive  collaboration, the Group provides
supporting services which include  distribution
management, printing and electronic distribution  of
publications in order to maximize the marketing value
of the clients. The provision of such services also allows
the Group to strengthen the relationship with its
newspaper partners by boosting the quality and appeal
of the publications, thereby increasing the revenue from
the provision of integrated printing and media services

to the clients
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Traditional operational framework :

/Newspap er Partners\ / The Group \

Core Advertising B

Allocate advertising
space

Endorse the content &
arrange the layout

Provide resources to
different activities

Reserve the right on
managing the editorial
content

usiness

Print media
advertisement

Sell the advertising space

Design & arrange the
layout

Provide selected content

Offer online media
service

Supporting Service

Supply printing papers

Distribute newspapers to
subscribers & retailers

\_

Print

Provide publication
consultation &
management

Offer electronic
publication service

N\ /

comprehensive

service package

-~

Advertisers

Direct clients

Advertising

agencies

o




4.2.3  Anti -corruption

The Group strictly observes relevant legal and ethical
requirements. Its staff handbook contains a number of
provisions regarding work conduct and discipline, which
are consistently impleme nted in daily operations and
employee management, in order to protect and
maintain the interests of the Group and its stakeholders.

During the reporting period, there was neither violation
of relevant standards, rules and regulations nor litigation
of corruption cases involving the Group or its

employees.

4.2.3
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4.3 Community

With a business coverage spanning across a number of
cities in China, the Group is dedicated to establishing
closer ties with local communities through various
means as one of its corporate responsibility objectives. It
takes a proactive and constructive approach in giving
back to the society by encouraging its employees to
participate in charitable and community services and
provide more assistance to those in need.

Explore to LearnN (¢ } ) is an event organized
by the Exploration Team of the Executive Master of
Business Administration  programme of the Xiamen
University in China and its goal is to help the needy
students living in impoverished rural areas to have access
to education and improve their living standard. Since
2014, Mr. Yu Shiquan, Executive Director and Chief
Financial Officer of the Group, has been joining the }

N for five consecutive years to donate money and
offer learning materials to the children living in poor
mountain regions. The Group is honored to be part of
the great cause in supporting, and extending love and
care to, the underprivileged children. Mr. Yu and Group
N s representatives continued to join a 3-day Vvisit
activity in 2018.

Mr. Yu Shiquan (Sixth from the left, back row), Executive Directorand
ChiefFinancial Officervisitedthe schools inpoormountain regions.
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Mr. Yu Shiquan (left), Executive Director and Chief

Financial Officer with the student.



The Group also values harmonious relations between its
subsidiaries and the respective communities where they

are located. Through active involvement in local affairs
and understanding of local needs, the Group strives to

ensure social well-being is addressed.

Hong Kong Sheng Kung Hui Welfare Council Limited (the
Welfare Council) established in 1966, providing
multifaceted services to individuals acros s all ages and
socioeconomic backgrounds in line with its service

philosophy, fAPersonalised Service, Holistic Care ¢, to

fiTransform Lives 0 so they may be fiLived in Abundance o.

With over 200 service units and member agencies across
the territory, in Macau an d Guangzhou, the Welfare
Council has established a comprehensive and close -knit

service network.

In April 2018, Dr Siuming Tsui, Executive Director and
CEO, wasone of the celebrities to be invited to deliver a
talk for the elders. Dr Tsui shared his pat riotism and the
development of martial arts movie in Hong Kong. In the
event, there were about 200 participants attended. Dr
Tsui also shared his anecdote s about the years in the
entertainment industry and sang a song for the elders.
Dr Tsui not only sh ared his patriotism and chivalrous

spirit, but also brought happiness to the attendants.
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Dr Siuming Tsui, Executive Director and CEO (right) with Dr Siuming Tsui, Executive Director and CEO (right) with the

the host audience



Appendix 1 List of Excluded Facilities

1

A

Facility Name Region
Guizhou
Liaoning

Co., Ltd.

Ningbo CaiJunHui Culture Media Company Limited Zhejiang

Glory Peace Limited Samoa
British Virgin
Liaoning

Zhiyuan (Xiamen) Culture Communication Co., Ltd. Fujian

lj NJ

Fujian

Co,, Ltd.
Fujian

Co,, Ltd.




